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WE ARE WELL
POSITIONED TO
ADDRESS THESE TRENDS

MARKET UNDERSTANDING

Greencore has important positions in many of the product
categories in which it operates. These positions have been
built through a deep understanding of market trends, an
understanding of consumer and customer needs and the
expertise within our team to convert these insights into
winning products.

As a key market leader, and in many cases the sole
supplier of specific product categories for our customers,
Greencore is responsible for growing the market through
product innovation, availability and supporting new format
and channel growth strategies for its customers.

FOOD EXPERTISE

Greencore has a team of highly skilled and knowledgeable
food and packaging experts that understand and shape
current and future shopper and consumer trends, ensuring
that the right product and packaging formats are available
at the right place and time.

Greencore operates to the highest technical and food safety
standards and is subject to rigorous internal and customer
audits to ensure these standards are consistently met.

CUSTOMER PARTNERSHIPS

Greencore has deep, long-term partnerships with its
customers, operating as an extension of our customers’
brands to meet the needs and expectations of consumers.

The Group develops and produces bespoke solutions
for each of our customers. Through our insight, product
development and category management functions
Greencore works on behalf of its customers to drive
overall category growth and returns.

ABILITY TO ADAPT

The very nature of the product categories in which
Greencore operates demands a high degree of operational
and commercial flexibility to fulfil our customers’ needs.

The need to adapt and innovate flows through all
The Greencore Way principles and is reflected in
our culture.



